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Indonesia’s beauty industry is one of the most 
promising mainstay industries and growing rapidly. 
The growth of the beauty market in Indonesia 
increased by 7% in 2022. Indonesia has a very large 
potential to produces attractive and high-quality 
beauty products that meet the tastes and needs of the 
world market. Indonesia has promising markets to 
support the beauty industry. At the same time, 
revenue and profits are crucial concepts in industrial 
growth.

Cosmobeauté Indonesia has been continuing its 
commitment to be the most proven sourcing platform 
for beauty trade professionals to explore business in 
the spectrum of Aesthetic, Beauty, Cosmetic, Hair, 
Nail, Spa and Wellness industry. The 16th edition of 
Cosmobeauté Indonesia will be held on 12 – 14 
October 2023 at Jakarta Convention Center (JCC), 
Indonesia.

INDONESIA’s BEAUTY INDUSTRY 
GROWTH TO GLOBAL MARKET

Sources: www.globalmarket.com | www.brightindonesia.net 

WHY EXHIBIT 
IN INDONESIA

With a population of over 270 million, Indonesia is the largest nation in 
Southeast Asia and the fourth most populated country in the world. The 
demand of beauty products are increasing among consumer in 
Indonesia. 

Revenue in the Beauty market amounts to US$7.23BN in 2022. The 
market is expected to grow annually by 5.81% (CAGR 2022-2027). 

In the beauty market, 84,2% of total revenue will be generated through 
offline sales, therefore convening beauty trade shows become an ideal 
business meeting district.

Source: www.statista.com 

As Southeast Asia's largest economy, Indonesia's economic 
growth over the last few decades has been remarkable. In line 
with the growth of technologies and trends in beauty industry, 
there so many beauty companies engaging in supply chain to 
support cosmetics product required.

The industry is continuously growing rapidly and manufacturers 
are becoming more dependent on technologies and market 
updates. In the cosmetics industry, managing the supply chain 
efficiently and effectively is very important for cosmetic 
companies to achieve a contending advantage.

Cosmobeauté Indonesia continues to expand the supply chain 
area covering the range of spectrums in packaging, OEM/ODM, 
machinery & equipment, and ingredient & formulation sectors.

THE FUTURE OF SUPPLY CHAIN



EVENT HIGHLIGHTS

THE NATURAL OF  COSMETIC INGREDIENTS 
Natural cosmetic products are growing rapidly and people are 
increasingly aware of the importance of non-chemical raw 
materials in cosmetic ingredients.
 
Taking advantage of Indonesia's natural wealth, local cosmetic 
manufacturers are innovating using natural ingredients to 
produce quality cosmetic products that have high economic 
value. 

This makes natural cosmetic products from Indonesia 
successful in entering the Global Market. According to Statista, 
the revenue in the Natural Cosmetic Ingredients segment 
amounts to US$217.50M in 2022, while the market is expected 
to grow annually by 6.76% (CAGR 2022-2027).

As the inaugural Supply Chain Area was a success in 
Cosmobeauté Indonesia previous edition, Cosmobeauté 
Indonesia will continue to keep the area to complete 
Cosmobeauté Indonesia exhibition of this year.

As one of the largest Muslim populations in the world, Indonesia 
is driving global demand for halal cosmetics. According to the 
Indonesia Halal Economic Report, Indonesia halal cosmetics 
industry at US$4.19BN is projected to grow by almost 8% per 
year until 2025. The growth of consumption of halal cosmetics 
in East Asia continues to grow, supported by cosmetic brands 
from Indonesia. This figure illustrates that the demand for halal 
cosmetic products will continue to increase due to the increase 
in the purchasing power of the population.

The implementation of halal certification for Indonesian 
cosmetic products has proven to be a game changer for the 
Indonesian cosmetic industry. Halal cosmetic products have 
dominated the Indonesian market. Following the potential of 
halal products in the country, Indonesia is also targeting to 
become the center of the halal industry by 2024. Thus, this 
provides a market advantage for halal cosmetic manufacturers 
in Indonesia.

THE PROSPECTS OF 
HALAL COSMETIC

Make Up Competition

Barber Festival
The trend of beauty product users in Indonesia is not only 
exclusively for women but also has expanded for men. One of the
businesses in Indonesia that thrive on the back of the large 
population and urbanization is the barbershop. 

The awareness about hairstyles among men has experienced great 
growth in recent years. Cosmobeauté Indonesia supports this steady 
growth pattern in the world of men’s hair among barbershops, 
barbers and men’s hairdressers by featuring educational 
workshops.

Our make up competition is focused exclusively on celebrating the 
work of make up artists. 

This competition provides an opportunity for make up artists to 
demonstrate their skills and to challenge themselves. 

Showcase your skills on this stage and get noticed by professional 
make up artists in the make up industry. 



TALK BY 
INDUSTRY EXPERTS

Beauté Meeting

The Beauté Meeting program is an exclusive 
business matchmaking program that pre-arranged 
meetings between exhibitors and potential trade 
buyers, has successfully arranged 571 meetings with 
132 buyers. 

The program’s unprecedented success is attributed 
to the usage of the business matching platform, as 
well as through the programs Quick Matching 
service, which enabled walk-in visitors to get 
recommendations based on their requirements and 
have meeting arranged to create more business 
opportunities.

Beauty Workshop

Take advantage to improve your skills through an 
informative and interactive beauty workshop. 

Hosted by beauty professionals, this program will 
introduce a new concepts, beauty demonstrations 
offering tips and tricks on various beauty trends.

Participate in the beauty workshop and become 
an expert in beauty techniques around the world.

Beauty Seminar

Be part of the informative and interactive beauty 
seminars held by key expert leaders from beauty 
industry players. 

Get all the benefits and opportunities through 
inspiring keynotes to upgrade your knowledge on 
the industry outlook & forecasts, newest 
products, innovations and technologies in one 
place.  



EXHIBITORS 

6COUNTRIES

FROM

186
VISITORS

25 COUNTRIES

FROM
12.255

EXHIBITION HIGHLIGHTS

KOREACHINA INDIA MALAYSIAINDONESIA THAILAND

EXHIBITOR’S 
COUNTRY OF ORIGIN

Key Facts & Figures
COSMOBEAUTÉ INDONESIA 2022
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Equipment, Furniture & Skin Care Products
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Association

Hair Care Products

Trade Publication

Body Care Cosmetics & Manufacturing

Others
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Exhibitor’s Profile Statistics

This is my first time here and Cosmobeauté Indonesia is the largest cosmetic exhibition in Indonesia that we cannot miss. I feel Cosmobeauté 
Indonesia was nice and the best platform for manufacturers and importers  to expand their business. I have met a lot of potential partners here 
and very happy to know Indonesian market.

Ms. Silvia Tjendrawasih
Director - Imago Megabisnis Globalindo, PT (Cirepil)

We were excited to participate at Cosmobeauté Indonesia this year. As we know, Cosmobeauté Indonesia is one of the biggest beauty trade 
exhibition in Indonesia. We have participated since the first time the Cosmobeauté Indonesia was held. We, as a company engaged in cosmetics 
is greatly helped by the existence of Cosmobeauté Indonesia. In addition, a lot of people who come not only from within the country but also 
from abroad. Congratulations for Cosmobeaute Indonesia 2022.

We were very excited to join the exhibition this year. Cosmobeauté Indonesia helps us to return to business after two years of pandemic. Our 
booth was really crowded and full of visitors from the first day of the exhibition. We will absolutely join at Cosmobeauté Indonesia again next 
year. This event was fantastic, the organisers were excellent and the digital marketing was good.

Ms. Voraya Torncha
Senior International Business Development Executive – Plus One Co. Ltd

Mr. Michael Simon
Owner - Skinsol Kosmetik Industri, PT

Exhibitor’s Testimony

have express interest or 
have submitted booth 

reservation applications for 
the next edition of 

Cosmobeauté Indonesia.

74,52%
Of Exhibitors

Rated it as excellent or good.

When we asked about the 
quality of visitors,

77,66%
Of Exhibitors

4.23

4.2
4.18

4.12
4.15

4.08

4.22

Collect Market Information

Consolidate Contacts With 
Buyers/ Business Partners

Brand-Building

Explore New Markets

Find New Buyers

Find Franchise Partners / Agents

Launch New Products

EXHIBITORS 
TOLD US 
THEY WERE 
SUCCESSFUL IN



Visitor’s Profile Statistics

INDUSTRY SECTOR OF VISITORS 

Aesthetic

Plastic Surgery

Supplier/ Distributor/ Wholesaler

Spa & Wellness Centre

Slimming Centre

Exporter/ Importer

Hair Salon & Studio

OEM/ ODM/ Contract Manufacturer

Dermatology & Aesthetic Clinic

Beauty Salon/ Centre/ Studio

Medical Beauty Centre

Agent/ Retailer

Health & Wellness

Beauty Academy & School

Perfumery & Cosmetics

Blogger/ Influencer

Research Laboratory

Others

19.08%

8.75%

8.05%

6.05%

4.52%

4.06%

3.61%

3.59%

3.13%

3.01%

2.86%

2.78%

2.42%

2.40%

2.34%

2.26%

2.12%

18.97%

VISITOR’S COUNTRY OF ORIGIN

USAUNITED KINGDOMTURKMENISTAN YEMENUKRAINE

CHINAAUSTRALIA FRANCE INDIA INDONESIAHONG KONGECUADOR GUETAMALA ITALYIRAN

RUSSIANNEW ZEALAND PHILIPPINES SINGAPORE SWITZERLAND TAIWAN THAILANDJAPAN KOREA MALAYSIA



Visitor’s Profile Statistics

I am very happy that Cosmobeauté Indonesia can be held this year. I have been waiting for this exhibition, because I can find and meet with 
new potential partners who are very competent and contribute to the development of my business. This year a lot of new local brands are 
participating. Can’t wait to see Cosmobeaute Indonesia next year.

Dr. Vivin 
Owner - DRIA Beauty Skin Clinic 

Cosmobeauté Indonesia is one of business to business exhibition that I have always been waiting for. I really took this opportunity to meet 
and connect with potential manufacturers. Thank you Cosmobeauté Indonesia for helping us to find new brands that is suitable with my 
business. The organiser services was very good and took me to meetings with the exhibitors.

Ms. Jessica Wijaya 
Commissioner - Jaya Natura Dinamika, PT (Ridha Beauty) 

I am excited to discover Indonesian market especially in the cosmetic industry. It is very interesting to get in touch with Indonesia’s market 
directly. A lot of OEM and cosmetic companies here, so we can know what is happening and trends in Indonesia. This exhibition is important 
to our industry and everything was good just keep it up! 

Ms. Tatiana Santhachit
Official Representative - French Cosmetics

Visitor’s Testimony

VISITOR’S 
AREA OF INTEREST

2.53%

OEM / ODM / 
Contract 

Manufacturing

2.51%

Raw Materials 
& 

Ingredients

2.33%

Medical 
Aesthetics 
Products 

& 
Equipment

2.26%

Personal Care 
Products

2.04%

Health Food 
& 

Beverages

2.00%

Professional 
Care Products, 

Equipment 
& 

Solutions for
 Beauty Salons

22.70%

Others

3.65%

Barber Tools,
Equipment 

& 
Furnishing

3.23%

Halal Products

2.89%

Perfume 
& 

Aroma
therapy Products

2.87%

Product 
Development 

&
 Design

2.64%

Hair, Scalp Care 
Products, 

Accessories, 
Tools & Furnishing

2.54%

Organic and 
Natural 

Skincare Products

9.88%

Aesthetic 
Products, 

Accessories, 
Tools & Equipment

8.22%

Cosmetics 
& 

Accessories

6.95%

Body Care

6.44%

Beauty Salon

5.98%

Skin Care

4.48%

Academy

3.86%

Bath Care
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Perspective View

INVESTMENT

@ IDR 6.010.650 per sqm
(min. 18 sqm)

OPTION 1:
RAW SPACE

@ IDR 6.521.250 per sqm
(min. 9 sqm)

OPTION 2:
SHELL SCHEME

1x High Showcase
2x Folding Chair
1x Information Counter
1x Waste paper Basket
1x 2Amp socket
2x Fluorescent Tube

For any enquiries, please contact:

Europe, Africa, Middle East,
The Americas:

Alessandra Allegri
T: +39.02.796.420
F: +39.02.795.036
E : international@bolognafiere.it

 
Suite 5-01, Level 5, Sunway VISIO Tower, Lingkaran SV, 
Sunway Velocity, 55100 Kuala Lumpur, Malaysia
T : +603 9771 2688, F : +603 9771 2799
E : sharon.siak@informa.com

Malaysia & Taiwan Sales

Informa Markets Malaysia Sdn Bhd
(Formerly known as United Business Media (M) Sdn Bhd) 

Menara Jamsostek, Menara Utara Lantai 12 Unit TA-12-04, 
Jl. Jendral Gatot Subroto No.38 Jakarta 12710, Indonesia
Tel. : + 62 21 2525 320, Fax : + 62 21 2525 032 / 018
E : Sri.Suhartini@informa.com / Adieb.Zainramdhani@informa.com     

Indonesia & Asia Sales

PT Pamerindo Indonesia

www.cosmobeauteasia.com

Indonesia 2023
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EXPECTED NO. OF 
COMPANIES EXHIBITING

220
companies

EXPECTED NO. OF 
VISITORS

15,000 vis itors

Cosmobeauté Indonesia Cosmobeauté Indonesia cosmobeauteindonesia www.cosmobeauteasia.comcosmobeaute_id


