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Indonesia’s 
largest beauty 
trade exhibition 
for 18 years, 
where you can 
meet all the 
industry 
professionals, 
buyers, and 
partners you 
need in one 
place.

1
Engage and 
establish 
connections 
with key 
industry 
players 
across 
diverse 
sectors of 
the beauty 
industry.

2
Cultivate 
high-quality 
leads through 
the Beauté 
Meeting 
Program and 
expand your 
business 
network with 
local and 
international 
partners.

3 Position 
your brand 
at the 
forefront of 
industry 
innovation 
with 
exposure to 
global and 
local key 
industry 
players.

4
Gain 
insights into 
regional 
beauty 
trends and 
consumer 
preferences 
to 
strengthen 
your 
competitive 
edge.

5
As the largest 
nation in 
Southeast Asia 
and the fourth 
most populous 
country in the 
world, 
Indonesia is 
experiencing a 
consistent rise 
in demand for 
beauty 
products 
among 
consumers.

6
In 2024, the 
revenue in 
the beauty 
market in 
Indonesia is 
estimated 
to reach 
US$9.17 
billion and is 
projected to 
grow 
annually by 
4.39% 
(CAGR 
2024-2028).

7

ELEVATING YOUR BEAUTY BUSINESS TO NEW HEIGHTS
THIS YEAR'S EXHIBITION WILL BE BIGGER THAN EVER BEFORE!

Cosmobeauté Indonesia aims to elevate its legacy by 
introducing an expanded platform that celebrates the 
blend of innovation and transformation within the beauty 
industry. This highly anticipated trade exhibition will 
showcase groundbreaking advancements, providing 
exhibitors and attendees with an unmatched opportunity 
to engage with the next wave of industry-defining 
products and services. Designed as both a business hub 
and a collaborative space, the exhibition invites key 
players and professionals to join in this transformative 
experience, where creativity, technology, and 
transformation converge to shape the future of beauty in 
an evolving global landscape.

This year, Cosmobeauté Indonesia enhances its 
innovation-driven commitment by unveiling new sectors, 
including Dental, Elderly Care, Mother & Baby, Wellness, 
and Transportation Logistics. These additions craft a 
holistic platform that not only reflects but anticipates 
emerging trends in the health and wellness landscape. 
With a blend of innovation and transformation, 
Cosmobeauté Indonesia inspires participants to discover 
new horizons, engaging with pioneering developments 
that transform the beauty and well-being industries.

Cosmobeauté Indonesia has been continuing its 
commitment to be the most proven sourcing platform for 
beauty trade professionals to explore business in the 
spectrum of Aesthetic, Beauty, Cosmetic, Hair, Nail, Spa 
and Wellness industry. The 18th edition of Cosmobeauté 
Indonesia is scheduled to take place from 9 - 11 October 
2025 at Indonesia Convention Exhibition (ICE), BSD City, 
Indonesia.

7REASONS
TO EXHIBIT WITH
COSMOBEAUTÉ
INDONESIA 
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EXHIBITOR PROFILE
Academy/ Beauty School
Aesthetic and Wellness Center
Aesthetic Product, Accessory, Tool & 
Equipment
Association & Government Body
Barber Product, Accessory, Tool, 
Equipment & Furnishing
Beauty Salon Product/ Equipment & 
Furnishing
Bridal House
Cosmetic & Accessory
Colour Cosmetic
Dental Care Equipment & Product
Department Store
Dietary Supplement
Elderly Equipment
Embroidery, Tattoo & Eyelash
Equipment & Solution for Beauty 
Salon
Eye Care
Fitness Center & Gym                                                                                                                                                                                                        
Foot Care
Hair Care
Hair Salon Equipment, Product & 
Accessory
Hair, Scalp Care Product, Accessory, 
Tool & Furnishing
Halal Product
Health Care, Supplement Product & 
Tool
Health Food & Beverage
Hotel Amenity/ Bath Accessory
Importer
Ingredient & Formulation
Laboratory Equipment
Lingerie
Local Product Manufacturer
Man’s Health Product
Man’s Product, Accessory, Tool & 
Equipment

Medical Aesthetic Product & 
Equipment
Medical Beauty Product and 
Equipment
Mother & Baby Skincare Product
Nail Product, Accessory & Equipment
Natural Health Product
OEM/ ODM/ Contract Manufacturing/ 
Private Label
Oral Hygiene 
Organic and Natural Skincare Product
Packaging, Machinery & Labelling
Perfume & Aromatherapy Product
Personal Care Product
Personal Hygiene
Pharmacy & Chain Store
Product Development and Design
Processing Equipment
Professional Care Product
Raw Material & Ingredient
Salon Management and Software
Skincare Product & Personal Care
Skincare Tool & Equipment
Slimming Product & Body 
Enhancement 
Spa Care Product, Tool, Equipment & 
Furnishing
Spa & Wellness Facility
Testing Laboratory & Product Service
Transportation Logistic/ Cargo/ 
Shipment
Toiletry
Trade Publication
Waxing Product, Accessory & Tool
Wellness Product

Aesthetic Doctor
Agent/ Retailer
Association & Government Body
Barber/ Barbershop
Beauty Brand
Beauty Academy & School
Beauty Salon/ Center/ Studio
Bridal House/ Center/ Studio
Chain Store/ Department Store
Clinic & Hospital
Dental Clinic
Dental Equipment & Tools
Dental Importer/ Supplier/ 
Distributor
Dental Hospital
Dermatology & Aesthetic Clinic
Elderly Care Foundation
Exporter/ Importer
Fitness Center & Gym
Government Body
Hair Academy & School
Hair Salon & Studio
Health Center
Health & Wellness
Hotel
Key Opinion Leader/ Influencer
Makeup Studio
Mother & Baby Skincare Importer/ 
Supplier/ Distributor

Mother & Baby Skincare 
Retail/ E-Retail
Mother & Baby Spa & Center
Medical Beauty Center
Nail Salon
OEM/ ODM/ Contract 
Manufacturer
Organic Shop
Plastic Surgery
Perfumery & Cosmetic
Pharmacy & Chain Store/ 
Drugstore
Research Laboratory
Salon
Spa & Wellness Center
Slimming Center
Supermarket
Supplier/ Distributor/ 
Wholesaler 
Supplier/ Distributor/ Retail 
Elder Equipment
Trade Publication
Wellness Center
Wellness Equipment & Tool
Wellness Retail/ E-Retail

VISITOR PROFILE
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As one of Southeast Asia’s largest and fastest-growing economies, Indonesia 
offers a dynamic market for beauty products, with its supply chain sector crucial to 
supporting this growth. From raw materials and packaging to distribution, Indonesia’s 
beauty supply chain is expanding to meet evolving regional demands. Recognizing this, 
Cosmobeauté Indonesia is strategically enhancing its exhibition to focus on the beauty supply 
chain, bringing together suppliers, manufacturers, and distributors in one space. This year's 
exhibition has also introduced transportation, cargo, and shipping as new focus sectors within the supply 
chain, allowing participants to explore logistics solutions that streamline the movement of beauty products 
throughout Indonesia and beyond. The expansion highlights the growing importance of an efficient supply chain, 
offering fresh opportunities for industry players to optimize operations and meet rising beauty demands.
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The beauty brand landscape in Indonesia is thriving, with a diverse range of 
products that cater to the unique preferences of local consumers. Fuelled by a 

growing middle class and a rising focus on self-care and personal grooming, 
beauty brands have immense growth opportunities. Cosmobeauté Indonesia 

serves as the ideal platform for star-influenced beauty brands to tap into new 
markets and form valuable distributor partnerships. By connecting industry 

stakeholders, Cosmobeauté Indonesia enables brands to showcase their 
innovations, build relationships with potential distributors, and explore 

collaborations to enhance their market reach. This dynamic environment fosters 
networking and encourages brands to stay ahead of trends while meeting the 

evolving demands of Indonesian consumers.
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Indonesia’s medical aesthetics market is expanding rapidly, driven by 
rising demand for non-surgical treatments like Botox, dermal fillers, and laser 
procedures. Fuelled by a growing middle class and interest in youthful appearances, 
this competitive market attracts both local and international players focused on innovation. 
Strengthened regulations, certification, and quality control are enhancing patient safety and building 
consumer trust, while advanced technologies and greater awareness of cosmetic options are expected to 
sustain growth in the coming years.

Cosmobeauté Indonesia is strengthening its influence in the medical aesthetics industry by encompassing a diverse 
range of sectors, including manufacturers, distributors, OEM providers, dealers, and agents, positioning itself as a 
key player in this evolving market.
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The demand for man's products in Indonesia has been on the rise, driven by a 
growing awareness of self-care and grooming among Indonesian men. From 
skincare and haircare to fragrances and grooming tools, man is increasingly 
investing in products that enhance their appearance and well-being. This shift 
is fuelled by rising disposable incomes, social media influence, and a cultural 
shift toward embracing personal grooming. Recognizing this trend, 
Cosmobeauté Indonesia has been a strong supporter of the man's 
grooming industry by reintroducing the Man Zone to the exhibition. 
This dedicated space allows brands to showcase their latest 
innovations in man's products, providing a platform for industry 
players to connect and tap into the evolving needs of the Indonesian 
male market.
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The CosmoAesthetic Conference and Seminar returns as an essential, full-day 

event designed specifically for aesthetics doctors and medical practitioners. This 
comprehensive program serves as a premier platform for knowledge exchange, 

offering in-depth insights into the latest treatment methodologies within the field 
of aesthetic medicine. Attendees will engage in an enriching learning experience, 

with sessions that explore cutting-edge trends and innovations, ensuring they 
remain at the forefront of advancements in aesthetic medical practices.

	��
���������	
	�������	������
����

A specialized program designed to provide hands-on training and 
expert guidance in each of these fields, open to individuals with 
disabilities who are passionate about pursuing a serious career in the 
industry. This program emphasizes that they are valuable 
contributors, equipping them with industry-leading skills and insights 
for future roles. Offering an enriching learning experience that 
blends advanced techniques with the latest industry 
trends, ensuring accessibility and support 
for all participants. Attendees will 
have the opportunity to refine their 
skills, explore new methods, and 
gain insights directly from seasoned 
experts. With a focus on fostering 
creativity, precision, and a deeper 
understanding of client needs, the 
Inclusive Class empowers every 
participant to elevate their craft and 
succeed in the competitive world of 
beauty and wellness. 

Barber & Hair Festival is an exclusive event designed to unite barbers, 
hairstylists, and hair professionals for a comprehensive industry 

experience. This festival combines look, learn, and community 
gathering, offering attendees the chance to witness cutting-edge hair 

shows, enhance their expertise through in-depth workshops, and 
network with fellow professionals in a vibrant community setting. With 
a special focus on men's grooming and men's hair fashion, this festival 

is an unparalleled platform to discover the latest trends, master new 
techniques, and stay ahead in the ever-evolving world of hair, while 

fostering meaningful connections within the industry.
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Prestigious platform dedicated to 
celebrating and showcasing the exceptional 
skills of makeup artists. This competition 
provides a unique opportunity for artists to 
demonstrate their creativity, precision, and 
innovation, pushing the boundaries of their 
craft. More than just a contest, it serves as a 
launchpad for makeup artists to gain 
recognition and build credibility among 
industry leaders and peers. With their 
artistry in the spotlight, participants can 
elevate their professional profiles, gain 
invaluable exposure, and take significant 
strides in their careers within the dynamic 
beauty industry.
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Introducing an exciting new highlight at 
Cosmobeauté Indonesia: the SPA 
Competition and Workshop, specifically 
designed for spa therapists and industry 
professionals. This dynamic event offers 
a unique platform to showcase your 
skills in a friendly yet competitive 
environment, while learning from 
renowned industry experts through 
hands-on workshops. Participants will 
have the opportunity to demonstrate 
the latest spa techniques, discover 
emerging trends, and refine their 
expertise. It’s an unmissable event for all 
spa therapists looking to elevate their 
craft and stay ahead in this rapidly 
evolving industry.
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A specialized program tailored to those in the beauty industry, focusing on the intricacies 
of creating and bringing beauty products to market. This event offers both a seminar 
and hands-on workshops, covering crucial aspects such as Contract Manufacturing & 
Private Label (OEM/ODM), Importers & Distributors, as well as key sectors including 
Machinery, Packaging & Processing Equipment, and Raw Materials/Ingredients. 
Attendees will gain valuable insights into the latest trends, regulatory updates, and 
technological advancements that drive the beauty product supply chain. Led by industry 
experts, the sessions provide essential knowledge and practical skills for professionals 
looking to streamline their operations and elevate their beauty business.
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The Beauté Meeting is an exclusive 
matchmaking program designed to 
facilitate pre-arranged meetings between 
exhibitors and potential trade buyers, 
fostering new connections during and 
after the show to optimize interaction 
among all parties.

The program will be held throughout 3 
days exhibition and aims to bring 
together buyers directly with exhibitors 
and all stakeholders in one place. The 
Beauté Meeting service is poised to 
elevate your experience by enabling 
direct meetings and discussions, helping 
you find the best fit for your business 
requirements. It promises to unlock 
business opportunities and assist you in 
identifying potential global business 
partners for expanding your enterprise.
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Unlock the opportunity to enhance your skills by 
participating in our informative and engaging 
beauty workshop. Led by experienced beauty 
professionals, this program will introduce 
cutting-edge concepts, conduct beauty 
demonstrations, and provide invaluable tips and 
tricks on the latest beauty trends. Join the beauty 
workshop to elevate your expertise in diverse 
beauty techniques from around the globe. Don't 
miss this chance to become a true authority in the 
world of beauty.
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Join us for an enriching and interactive 
series of beauty seminars led by 
prominent industry experts. Gain access to 
a wealth of benefits and opportunities as 
you partake in inspiring keynotes, enabling 
you to elevate your understanding of the 
industry's outlook, future forecasts, the 
latest products, groundbreaking 
innovations, and cutting-edge technologies 
- all in one convenient location. Don't miss 
the chance to stay at the forefront of 
industry knowledge and advancements.
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COSMOBEAUTÉ INDONESIA 2024
KEY FACTS & FIGURES

380 EXHIBITORS FROM 16 COUNTRIES/REGIONS
16.847 PROFESSIONAL ATTENDEES FROM 35 COUNTRIES/REGIONS
13.989 SQM OF EXHIBITION SPACE           
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EXHIBITOR’S
STATISTICS

6 PAVILIONS
CHINA INDONESIA JAPAN KOREA SINGAPORE TAIWAN

EXHIBITING COUNTRIES/ REGIONS OF ORIGIN 

EXHIBITOR’S PRIMARY BUSINESS ACTIVITY

CHINA FRANCE HONG KONG INDIA INDONESIA ITALY JAPAN KOREA MALAYSIA PAKISTAN

SINGAPORE TAIWAN THAILAND TURKEY UK USA

Packaging, Machinery & Labelling
OEM/ ODM/ Contract Manufacturing/ Private Label

Cosmetics & Accessories
Local Products Manufacturer

Skincare Products & Personal Care
Hair Care

Association & Government Body
Medical Beauty Products & Equipment

Personal Care Product
Supplier/Distributor

Eye Care
Beauty Salon Products/ Equipment & Furnishing

Nail Products, Accessories & Equipment
Trade Publication

Medical Aesthetic Products & Equipment
Testing Laboratory & Product Services

Spa Care Products, Tools, Equipment & Furnishing
Academy/ Beauty School

Aesthetic and Wellness Center
Aesthetic Products, Accessories, Tools & Equipment

Health Care, Supplements Products & Tools
Importers

Perfume & Aromatherapy Product
Raw Materials & Ingredients

Acupuncture
Dental Materials & Oral Care Products

Dietary Supplements

 30,00%
12,37%
12,11%
8,95%
7,89%
3,16%
2,89%
2,89%
2,63%
2,63%
2,11%
1,84%
1,58%
1,58%
1,05%
1,05%
0,79%
0,53%
0,53%
0,53%
0,53%
0,53%
0,53%
0,53%
0,26%
0,26%
0,26%

EXHIBITORS TOLD US THEY 
WERE SUCCESSFUL IN

Find new suppliers
Meet with existing suppliers
Seek franchisors / principals
Source new products
Research new product trends

Place orders
Learn about competitors’ products
and marketing practice
Consolidate contacts with suppliers/
business partners

Business opportunities
Visitor traffic
Visitor quality
Pre-show service of Organiser
Onsite service of Organiser

Facilities and services of the
exhibition centre
Official stand contractor(s)
Official forwarding agent(s)
Move-in and move-out arrangement

EXHIBITORS SATISFIED

3,76

3,46

3,65

3,6

3,7

3,68

3,79

3,82

3,96

3,81

3,85

3,88

 4,01

3,95

3,86

3,85

3,94
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COSMOBEAUTÉ INDONESIA 2024
KEY FACTS & FIGURES

Finding new suppliers  |  4.85
Meeting with existing suppliers  |  4.75

Seeking franchisors / principals  |  4.73
Sourcing new products  |  4.95

Researching new product trends  |  4.93
Placing orders  |  4.75

Learning about competitor's products and marketing practice  |  4.83
Consolidating contacts with suppliers/ business partners  |  4.77

Quality of exhibitors  |  5.02
Quantity of exhibitors  |  5.07

Service of exhibitors  |  5.12
Pre-fair information from the Organiser  |  5.04

Service from the Organiser  |  5.13
Check-in experience  |  5.07

Navigation – I can easily access what I want to find on site  |  5.01
Contact management – I can easily acquire new contact information through channels provided by the organiser  |  4.96

Event programmes – I am satisfied with and actively participate in the programme  |  5.01
Smart experience – event organiser provides relevant recommendations to make my trip more personalized and efficient.  |  5.01

VISITORS TOLD US THEY 
WERE SUCCESSFUL IN

VISITORS 
SATISFIED
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S

VISITOR’S COUNTRIES/ REGIONS OF ORIGIN 

ANGOLA AUSTRALIA CAMBODIA CANADA CHINA FRANCE HONGKONG INDIA INDONESIA IRAQ ITALY JAPAN

SAUDI ARABIAPOLANDKENYAJORDAN MALAYSIA MAURITIUS NIGERIA NORTH KOREA PAKISTAN RUSSIAPHILIPPINES

SPAINSOUTH KOREASINGAPORE TAIWAN THAILAND TIMOR-LESTE TURKEY UK UAE USA VIETNAM

INDUSTRY SECTOR OF VISITORS
21.26%
13.89%
7.43%
7.04%
6.85%
4.73%
4.14%
3.62%
3.56%
3.32%
2.18%
1.51%
1.44%
1.44%
1.4%
1.15%
1.02%
1%
0.92%
0.87%
0.85%
0.83%
0.78%
0.68%

Aesthetic 
Others 

Agent/ Retailer 
Perfumery & Cosmetics 

Beauty Salon/ Center/ Studio 
OEM/ ODM/ Contract Manufacturer 

Supplier/ Distributor/ Wholesaler 
Exporter/ Importer 

Online Marketplace/ E-Commerce 
Beauty Academy & School 

Dermatology & Aesthetic Clinic 
Association 

Blogger/ Influencer 
Health & Wellness 

Market Research/ Consultancy/ Design Agency 
Barber 

Chain Stores/ Department Store 
Pharmacy & Chain Store/ Drugstore 

Health Center 
Hair Salon & Studio 

Wellness Center 
Wellness Center Equipment & Tools 

Makeup Studio 
Mother & Baby Skincare Retails/E-Retails

0.68%
0.66%
0.59%
0.59%
0.59%
0.55%
0.54%

0.5%
0.48%
0.48%
0.39%

0.3%
0.26%
0.24%

0.2%
0.18%
0.17%
0.15%
0.15%
0.15%
0.09%
0.07%
0.07%

Mother & Baby Skincare Importer/Supplier/Distributor 
Research Laboratory 
Nail Salon 
Retail Technology Design and Solution 
Trade Publication 
Wellness Retails/E-Retails 
Government Bodies 
Hotel 
Medical Beauty Center 
Spa & Wellness Center 
Supermarket 
Bridal House/ Center/ Studio 
Dental Clinic 
Fitness Center & Club 
Dental Equipment & Tools 
Venture Capital & Private Equity 
Organic Shop 
Slimming Center 
Dental Hospital 
Mother & Baby Spa & Center 
Hair Academy & School 
Plastic Surgery 
Dental Importer/Supplier/Distributor 



COSMOBEAUTÉ INDONESIA 2024
KEY FACTS & FIGURES

BEAUTÉ MEETING HIGHLIGHTS

MEETINGS
663

224 BUYERS FROM 7 COUNTRIES

CAMBODIA CHINA INDONESIA MALAYSIA SINGAPORE THAILAND VIETNAM

119 COMPANIES

BUYER’S
LINE OF 

BUSINESS

OEM/ODM/Contract Manufacture

Dermatology & Aesthetic Clinic

Beauty Salon/ Center/ Studio

Supplier/ Distributor/ Wholesaler

Others

Importir Cosmetic , Personal Care & Parfumery

Online Marketplace/E-Commerce

Pharmacy & Chain Store/ Drugstore

Spa & Wellness Center

New Business Owner 

Beauty Enterpreneur 

 

34,38 %

20,83 %

17,71 %

17,71 %

3,12 %

1,04 %

1,04 %

1,04 %

1,04 %

1,04 %

1,04 %

VISITOR’S AREA OF INTEREST

Cosmetics & Accessories
Aesthetic Products, Accessories,
Tools & Equipment
Body Care
Skin Care
Beauty Salon
Perfume & Aromatherapy Products
Halal Products
Hair, Scalp Care Products, Accessories,
Tools & Furnishing

Bath Care
Personal Care Products
Health Care, Supplements Products & Tools
OEM / ODM / Contract Manufacturing
Product Development & Design
Packaging & Labelling/ Processing Equipment
Raw Materials & Ingredients
Organic and Natural Skincare Products
Health Food & Beverages
Eye Care
Academy
Barber Tools, Equipment & Furnishing
Medical Aesthetics Products & Equipment

Foot Care
Dietary Supplements
Professional Care Products, Equipment &
Solutions for Beauty Salons
Private Label
Spa Care Products, Tools, Equipment & Furnishing
Natural Health Products
Nail Care Products, Accessories & Equipment
Slimming Care
Toiletries
Machinery
Oral Hygiene & Dental care
Salon Equipment & Furnishing
Waxing Products, Accessories & Tools
Embroidery, Tattoo & Eyelash
Hotel Amenities
Others 

7.
38

%
7.

09
%

6.
51

%
5.

51
%

4.
29

%
4.

19
%

3.
98

%
3.

75
%

3.
57

%
3.

33
%

3.
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%
2.

91
%

2.
75

%
2.

72
%

2.
66

%
2.

47
%

2.
4%

2.
37

%
2.

24
%

2.
16

%
2.
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%

1.
89

%
1.

88
%

1.
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%
1.

78
%
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%
1.
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%

1.
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%
1.
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HERE’S WHAT THEY SAID ABOUT 
COSMOBEAUTÉ INDONESIA 2024
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This was our first time exhibiting at Cosmobeauté Indonesia, and we were highly satisfied with the experience. As Indonesia’s largest B2B exhibition in the 
beauty sector, it drew a diverse audience, including business owners and brand leaders. Our participation provided valuable insights into the latest 
beauty trends, while also allowing us to share perspectives on market trends in the moms and babies sector. We look forward to future editions of 
Cosmobeauté Indonesia, hoping for even more networking opportunities between exhibitors and trade buyers.

David Nathanael K.  |  President Director of PT AIM Skincare Manufacturing Indonesia 

We selected Cosmobeauté Indonesia as our promotional platform due to its international reputation and its potential to elevate our company’s public 
visibility. Our experience as exhibitors has been very positive, with a high volume of visitors to our booth. The enthusiasm and positive energy among 
beauty professionals and enthusiasts were palpable. Cosmobeauté Indonesia has been instrumental in helping us connect with beauty enthusiasts, 
guiding them towards suitable contract manufacturing options and products, also providing insights on selecting the right manufacturing partners for 
collaboration.

Adhistia Rizky Dewanti, S.Farm., Apt., M.M  |  Owner & Research and Development of PT Belle Amanah Sejahtera

Cosmobeauté Indonesia is the largest B2B beauty exhibition in Indonesia, and as a cosmetics manufacturer, we are very pleased to participate in this 
continually growing exhibition. As with last year, we are highly satisfied with this year’s experience, as many attendees have shown great enthusiasm for 
starting their own cosmetics businesses, especially those who visited our booth. Through these opportunities, we hope to further expand our reach and 
support all beauty industry professionals and aspiring entrepreneurs in building their own beauty brands.

Cheong Min- Kyoung  |  President Director of PT Cosmax Indonesia

BUYER’S TESTIMONYBUYER’S TESTIMONY

We attended Cosmobeauté Indonesia to gain 
deeper insights into Indonesian cosmetic 
trends, along with the packaging, 
manufacturing, and equipment sectors within 
this market. The venue for this exhibition is 
impressive and well-suited to the large 
number of exhibitors across a broader range 
of sectors than anticipated. The experience 
has been highly rewarding, with an 
abundance of suppliers and products that 
meet our specific needs. I am delighted to be 
part of Cosmobeauté Indonesia and confident 
that the exhibition will continue to attract more 
professional attendees and trade buyers, 
especially as the beauty industry in the South 
Asian market expands.

Kam Thiem
CEO of Intercosmetic Asia Pacific Sdn. Bhd.

We are excited to collaborate with local 
manufacturers, suppliers, and distributors in 
Indonesia to expand our beauty brands and 
positively impact the community. Being here 
today is invaluable for our sourcing needs, as 
it allows us to connect with suppliers and 
manufacturers from various parts of the world. 
This exhibition truly presents a unique 
opportunity to meet manufacturers 
specializing in cutting-edge technology. As 
the largest beauty trade exhibition, 
Cosmobeauté Indonesia attracts a significant 
number of attendees, and I hope that next 
year will be even bigger.

Ram Raman
Senior R&D Manager of
Spa Esprit Group Pte. Ltd.

This is my second time attending 
Cosmobeauté Indonesia, and I continue to be 
consistently impressed by the quality of the 
exhibition and the variety of offerings. Each 
visit fills me with excitement as I look forward 
to discovering new innovations in the beauty 
industry. I gain valuable knowledge, 
connections, and potential business partners 
here, all of which are crucial for my 
professional growth. The exhibition is 
exceptionally well organized, creating an 
inviting atmosphere that enhances the overall 
experience. I would like to express my 
gratitude for the warm welcome and support 
from the organizing team.

Sri Hartini, SH., MM., Dipl.Cidesco., 
Dipl.Cibtac., Dipl.Ibstaa
Owner of Fathin Estetik, Pontianak
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Cosmobeauté Indonesia is the largest 
beauty exhibition, serving as a 
platform for sharing knowledge, skills, 
and experiences while providing 
education for the community, 
particularly those interested in 
wellness, health, spa, and beauty. We 
have been a part of Cosmobeauté 
Indonesia for over 10 years, and from 
Cosmobeauté Indonesia, I consistently 
gain valuable updates on beauty 
equipment and products, attend highly 
educational seminars, and acquire 
insights into regulations related to the 
beauty and wellness industry. This 
exhibition allows us to build significant 
connections both locally and 
internationally, as attendees come from 
various countries.

Dr. Mohammad Asyhadi,
S.Kes., S.E., M.Pd
Chairman of
Indonesia Spa Therapist Association

We are committed to educating 
business practitioners and the public 
about the regulations governed by 
BPOM that impact both businesses 
and consumers. We have conducted 
several seminars at Cosmobeauté 
Indonesia and have observed the 
intense competition within the 
beauty industry. It is gratifying to 
witness the growth of the cosmetic 
sector, particularly in Indonesia, 
which now offers consumers a 
diverse range of choices rather than 
being limited to a single brand. 
Ultimately, success depends on how 
businesses can enhance their quality 
and production capabilities. I hope 
that future seminars at Cosmobeauté 
Indonesia continue to evolve by 
exploring increasingly engaging 
topics.

Dra. Yurita Amarya, MKM 
Chair of the Cosmetic Standard 
Development Team, Directorate of 
Standardization of Traditional 
Medicines, Health Supplements, 
and Cosmetics of National 
Agency of Drug and Food 
Control (BPOM)

I was invited to speak at Cosmobeauté 
Indonesia 2024 alongside other 
specialist doctors, each an expert in 
their field. I found this exhibition 
particularly impressive, especially 
considering Cosmobeauté Indonesia’s 
17-year journey. Witnessing the 
participants’ strong interest in learning 
was inspiring and motivated me to 
share my experiences even more. My 
impression of Cosmobeauté Indonesia 
2024 reflects significant enthusiasm 
among attendees for beauty trends 
and the aesthetics industry in 
Indonesia, as demonstrated by the 
large crowds at each booth.

dr. Johannes Albert Biben, 
Sp.BP-RE
Plastic Reconstructive & Aesthetic 
Surgeon of St. Joseph Hospital 
Bandung, Hayandra Clinic Jakarta, 
Iona Clinic Bandung



This is our first time attending Cosmobeauté Indonesia, and we are truly impressed. We discovered this exhibition online, and as global travelers who 
attend beauty expos, we found this exhibition exceptional. The range of cosmetic suppliers, particularly in skincare, has been remarkable. As we develop 
our own beauty brand, we are always on the lookout for fresh ideas and opportunities to collaborate with leading companies in the beauty industry 
worldwide. It is inspiring to discover unique innovations and gain insights into various perspectives on cosmetics and skincare. Thank you Cosmobeauté 
Indonesia and we look forward to returning next year!

Klara Sabotkoski  |  CEO of Klara Cosmetics

We traveled from Spain to attend this exhibition to explore beauty products and gain insights into Indonesia's business landscape. The exhibition was 
exceptionally well-organized, making it seamless to discover a wide range of products, packaging, ingredients, and more. The experience has been 
outstanding, with numerous booths and welcoming professionals. I am already looking forward to returning for Cosmobeauté Indonesia 2025 next year.

Antonia Alvaro  |  Founder-CEO of Sublime Oils
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Y This year, I returned to Cosmobeauté Indonesia, an exhibition that I attend annually to seek out new products with high-quality for the clinic, aiming to 
provide better quality options and improved results for our patients. I also had the opportunity to join the CosmoAesthetic Conference, which offered 
valuable insights that I can apply to patient care. My experience at Cosmobeauté Indonesia 2024 was highly engaging, with numerous facilities available 
for all attendees, including skin, hair, and dental check-ups, as well as complimentary massages. Cosmobeauté Indonesia truly stood out compared to 
previous years, and I look forward to seeing even more improvements next year. For those who couldn't attend this year, I highly encourage you to join 
Cosmobeauté Indonesia next year.

Dr. Friska Natasya, dipl.AAAM  |  Head Doctor of Be Able Aesthetic Clinic

Indonesia 2025
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Cosmobeauté Indonesia cosmobeauteindonesia Cosmobeauté Indonesia @cosmobeaute_id

COMPANIES VISITORS

EXPECTED NO. OF
PROFESSIONAL ATTENDEES

17.000
EXPECTED NO. OF
COMPANIES EXHIBITING

350
19.000 sqm
EXHIBITION SPACE

For any enquiries, please contact: Ms. Rini :  +62 857 7408 0418
Sri.Suhartini@informa.com

Mr. Adieb :  +62 856 9461 8864
Adieb.Zainramdhani@informa.com

@ USD 385 per sqm
@ IDR 5.796.627,- per sqm 

(min. 27 sqm)

OPTION 1:
 

RAW SPACE

Perspective View

(min. 9 sqm)

@ USD 446 per sqm
@ IDR 6.721.000,- per sqm

OPTION 2: HEMESHELL SC

1x  High Showcase
2x  Folding Chair
1x  Information Counter

1x Waste paper Basket
1x 2Amp socket
2x Fluorescent Tube

Menara Jamsostek, Menara Utara Lantai 12, Unit TA-12-04,
Jl. Jendral Gatot Subroto No. 38, Jakarta 12710, INDONESIA

PT Pamerindo Indonesia

T : +62 21 2525 320, F : +62 21 2525 032 / 018

Organised by:


