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GOLDEN OPPORTUNITY
FOR BREAKTHROUGH
GROWTH

Impressive Market Size & Growth

According to Statista and Kirin Capital’s Vietnam Cosmetics Market Assessment
2024, the market was valued at over USD 2.4 billion in 2024, marking a 3.4%
increase compared to 2023. With the rising demand for beauty products, the
market is forecast to reach approximately USD 2.7 billion by 2027, representing
a CAGR (2023-2027) of over 3.3%.

Over 90% of cosmetic products in Vietnam are imported. Top suppliers include:
Singapore (29.2%), South Korea, China, Thailand, and the U.S. (Source: Vietnam

Customs)

The under-VND 500,000 price segment holds 80% market share, with the VND
200,000-500,000 range accounting for 35% of sales.

Consumer Trends & Market Opportunities

Green & Sustainable: Revenue from natural & organic cosmetics is projected to
reach USD 62.3 million in 2025, growing at 15% annually. (Source: Statista)

72% of consumers are willing to pay more for eco-friendly products.

Beauty from Within: Functional Foods - The global functional food market hit
USD 360.6B in 2023 (CAGR 7%). In Vietnam, it’s rising 15-18% annually, with 60%
of consumers already using supplements. “Beauty from within” is becoming a
key driver of the beauty & wellness industry. (Source: Precedence Research;
VAFF)

Fragrance & Aromatherapy: The global fragrance market reached USD 61.8B in
2023 and is projected to hit USD 84B by 2028 (CAGR 6.3%). The broader flavor
& fragrance sector, worth USD 30.7B in 2024, is forecasted at USD 41.2B by 2034
(CAGR 3%). (Source: Mordor Intelligence; Global Growth Insights). Asia—Pacific
leads growth, driven by income rise and urbanization. Luxury, unisex, and natural
scents—especially among Gen Z—are reshaping fragrances as symbols of

self-expression and sustainability.

Beauty Tech: Al, AR/VR, smart devices, and smart packaging (QR codes, NFC)

are shaping the consumer experience.

Product Personalization: The rise of “skinimalism,” customized solutions for

different skin types, and a growing male grooming segment.

The 020 Revolution in Beauty:
Seamless Connections, Smarter Experiences

.

With a market size of USD 27 Billion in 2024 and projected to soar to USD 49.89
Billion by 2032 (CAGR 8%), the Online-to-Offline (020) Local Services Market is
emerging as one of the most powerful growth engines for the global beauty and
wellness sector. (Source: Verified Market Research)

More than just convenience, 020 is transforming industry dynamics—reshaping
customer expectations, driving innovation, and setting the foundation for the
future of beauty. As consumers increasingly seek seamless, personalized, and
sustainable experiences, 020 is becoming indispensable for brands to stay

competitive in the new era.



EVENT OVERVIEW

Vietbeauty x Cosmobeauté Vietham
Vietnam’s Premier Beauty Trade Show
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As the pulse of Vietnam’s

beauty industry, this annual B2B
gathering is where business
opportunities take shape and

industry connections grow stronger.
Covering the entire beauty supply

chain - from manufacturing, packaging,
and raw materials to the latest product
innovations, advanced salon equipment,
spa essentials, and breakthroughs in

9 aesthetic dermatology - the show offers

J U LY 2 02 6 a complete sourcing and networking
platform for beauty professionals.

Saigon Exhibition and More than just an exhibition, it’s your
Convention Center (SECC) direct gateway to Vietnam’s
thriving market and the wider

Tan My Ward, HCMC, Vietnam Southeast Asia region.



WHY EXHIBIT?
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SEIZE THE BOOST EXPAND
VIETNAMESE MARKET BRAND PRESTIGE BUSINESS HORIZONS

(" N\ (" N\ (" N\

Forge new partnerships
and broaden your

distribution channels by

connecting with potential

partners from all corners

of Vietham and beyond.

Launch and exhibit your
latest products and
services, gaining direct credibility among
X local and international
Southeast Asia’s most B2B buyers
dynamic beauty markets

Amplify your brand’s
recognition and

CONNECT WITH STAY AHEAD
KEY BUYERS OF THE CURVE

e N e N
Leverage B2B Buyer Gain invaluable insights
Program to meet with key into market trends and
decision-makers - industry innovations via
distributors, importers, our special events,
retailers, and investors, including International
who will preview your Conferences, live product
offerings and arrange demos, and expert-led
face-to-face meetings. Livestream sessions.




EXHIBIT
PROFILES ¥

Finished products for
Retails & Professional use

Skin care/Personal care
Make-Up and tool / accessories
Professional Care Product for Beauty Salons / Clinics
Beauty Health Supplements / Food & Beverages
Natural and Organic Products

Perfumery, Cosmetics & Personal Hygiene
Nailcare & Haircare products / Equipment
Beauty services & Solutions

....and many more

9 Supply Chain

Development / R&D and Formular

Manufacturer, Contract Manufacturing & Private Label (OEM/ODM)
Formulation & Raw Materials, Lab & Testing services

Packaging, Labeling & Processing Equipment

Manufacturing Machinery

..... and many more

6 Professional Beauty Equipment & Devices

Beauty Equipment & Tools for Spa / Clinic

Medical Aesthetic Product & Equipment for Aesthetic surgery
Salon Furnishing Spa & Wellness Facilities

Equipment, Tool & Furnishing Facilities for Nail & Hair Salon

VISITOR PROFILES

Business Nature

Exclusive Distributors & Importers - Cosmetic / Skincare /
Personal care / Make up

Distributor - Cosmetic/ Skincare/ Personal care/ make up
Beauty salon, spa, beauty academies

Manufacturers - cosmetic/skincare/personal care/make up
Online shop on social media (facebook/tiktok/instagram)
Distributor - beauty equipment for spa/clinic
Wholesalers/cosmetic shops

OEM/ODM

Distributor - Functional foods/Beauty Supplement/
Natural & Organic Products

Packaging Distributors

Ingredients Manufacturers

Fragrance Houses

Others




POST SHOW

REPORT

International Countries
group /Regions
pavilions

Exhibiting
companies

Gross exhibition
space

Trade
visitors

B2B BUYERS & VISITOR STATISTICS

Total Number of Unique B2B Buyers & Visitors: 13,628

® VIETNAM ) JAPAN D THAILAND
® CHINA ® TAIWAN SINGAPORE
SOUTH KOREA ) CAMBODIA @ HONG KONG

. UNITED STATES . OTHER (Malaysia, India, Philippines, Australia,
Indonesia, Canada, Turkiye, France,
OF AMERICA Laos, New Zealand, Poland, Germany,...)
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EXHIBITOR PROFILES

. 22.8% Personal care/ Skincare/ Facial care
15.6%  Aesthetic/ Clinic Equipment

- 14.5% OEM/ODM/ Manufacturing/ Private Lable/ Lab/Formulation

. 9.8% Packaging/ Producing/Processing Machinery
6.6% Clinic/Spa Product & Services

B 6.2%  Aesthetic Medical Device

. 6.1% Hair products, equipment and salon furnishings

‘ 3.5% Make-Up & Accessory

- 3.3% Nail products, equipment and salon furnishings

. 2.4% Beauty & Health Care Food Supplements

. 2.1% Fragrance & Perfumery

. 1.0% Raw Materials / Ingredients

- 0.9% Babycare & Momcare Products

. 6.2% Others



VISITOR PROFILES

~Visitor Profile ~  Distributors N
28.47%  Agent / Distributor / Wholesaler / Importer 12.76% Beauty salon products and equipment
20.02% OEM/ODM/Manufacturer 7.51% Colour Cosmetics & Perfumery Products
11.00% Retailers / Chain stores / E-commerce platforms 7.41% Hair products, equipment and salon furnishings
10.76%  Beauty Salon / Spa & Wellness Centre / Other beauty services 23.45%  Maternity, Baby and Child Care products
9.80% Brand owner (Indie Brand)/ Brand owner (MNC Brand) 3.38% Medical Beauty products & equipment
3.02% Packaging 3.64% Men's grooming products and equipment
2.80% Ingredients Trading and Manufacturing 3.05% Nail products & accessories
2.71% Online Marketplace / E-Commerce 5.02% Natural health food & supplement
2.09% Medical Beauty Centre / Clinic 6.85% Organic and Natural Skincare Products
1.65% Health & organic shop 3.57% Personal Care Device for Home Use
1.61% Nail Salon 10.00%  Skin Care, Personal Care and Toiletries Products
1.50% Other retail shops 3.15% Spa & wellness products and equipment
1.32% Pharmacy / Chemist shop 4.26% Ingredients & Formulation
1.26% Perfumery & cosmetics shop 2.92% Machinery
1.23% Hair salon 3.02% Packaging
0.76% Fitness club / Club
10.76% 20.02% 23.45%
|\ J |\ J
- Manufacturer N
31.75% Skin care, Personal care and Toiletries Products
9.91% Ingredients and Formulation
8.72% OEM / ODM / Contract Manufacturing / Private Label
7.12% Maternity, Baby and Child Care products
5.82% Beauty salon products and equipment
4.11% Hair products, equipment and salon furnishings 31.75%
3.81% Packaging Materials . °
3.68% Organic and Natural Skincare Products
3.54% Machinery and Equipment ;
3.45% Print and Label
3.29% Colour Cosmetics & Perfumery Products
2.79% Men's grooming products and equipment 9.91%
2.51% Other products (such as gifts, premium and toys, etc)
2.42% Natural health food & supplement
1.87% Personal Care Device for Home Use 8.72%
1.85% Nail products & accessories 7.12%
1.78% Spa & wellness products and equipment
1.58% Medical Beauty products & equipment
\_
CEO/ CFO/ Owner/ President/ Director/ General Manager 28.08%
Procurement/ Product Development/ R&D Engineer/ Formulation Expert/ Chemist 17.90%
Marketing/ Public Relations 14.30%
Beautician/ Nail Technician/ Hairdresser 11.02%
Sales/ Business Development 9.02%
Customer Service 5.48%
Doctor/ Dermatologist/ Surgeon 4.01%
Shop Owner 2.10%
8.09%

Others



B2B BUYERS & VISITORS’ OBJECTIVE FOR VISITING

38.64% Looking for new brands and products to import or distribute

15.49%  Collect market & trend information and networking

14.14%  Looking for new technologies and solutions

13.90% Looking for new OEM, packaging or other suppliers

for your own brands and products

9.38% Looking for small-order products

8.44% Consider to exhibit in following year
7.73% Hair Products, Equipment and Salon Furnishings
2.21% Production Machinery
8,18% Retail & Professional Makeup & Accessories
0.93% Mencare & Men Grooming
5.41% Nail Products, Nail Care, Nail Tools and Accessories
9.08% Treatment Product and Equipment for Spa & Clinic
10.32% OEM/ODM/Contract Private Label/ Manufacturing/ R&D
1.02% Dental & Oral care
3.08% Others
7.88% Packaging/ Labeling/ Pumps/Valves/Boxes/ Containers
6.24% Perfumery, Cosmetics and Toiletries
20.94% Cosmetics & Toileteries/ Skincare/ Personal care
10.09% Professional Beauty, Spa Products and Equipment
3.92% Beauty Technologies
3.67% Natural products & Health and Beauty Supplement
1.20% Raw materials and Ingredients
0.50% Petcare
6.78% Others

of exhibitors were satisfied
with the overall exhibition

EXHIBITOR SATISFACTION

of exhibitors would be likely to
return to Vietbeauty x
Cosmobeauté Vietnam 2026

of exhibitors will recommend
Vietbeauty x Cosmobeauté
Vietnam to friends and colleagues

“Over the past four years, | would say
the show has expanded in terms of the
number of exhibitors and visitors.
We’ve seen more people from different
segments coming to the event. So, |
see quite a significant expansion of the
show. And every year, there are more

attendees. Many innovative products
are being launched - not only by our
company but by others as well. That’s a
very good sign for the overall
development of the beauty industry.”

Ms. Pilanthana Ctharinkan (Jill)
General Manager
LE FIN DU FIN COMPANY LIMITED

EXHIBITOR SHARING

“This is Kanna’s second time participating
in Vietbeauty, after first joining in 2024.
Along with Viet Huong Group, we have
supported the event,
recognizing it as a valuable platform for
manufacturers like us to connect with
customers, and partners
worldwide. We truly appreciate how it
helps cosmetic manufacturers in Vietnam,
such as Kanna and Viet Huong, reach the
global market.”

Ms. Dao Trinh
CEO
KANNA COSMETICS FACTORY



VISITOR
SATISFACTION

of visitors were satisfied
with the overall exhibition
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of visitors will recommend :
Vietbeauty x Cosmobeauté °
Vietnam to friends and L
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of visitors would be likely to
return to Vietbeauty x
Cosmobeauté Vietnam 2026

VISITOR SHARING

“My impression is that through Vietbeauty, not “It's very good here and a lot of my
only today but every year, | can stay updated requirements are being met, I'm meeting
on industry trends and regulations, both in a lot new suppliers for both packaging
Vietnam and internationally. This provides me and even raw materials, so yeah it's
with valuable information that helps not only
myself but also cosmetic businesses in
Vietham to pursue sustainable development.
Participating in Vietbeauty not only facilitates

going good. It's also my first time
coming to Vietbeauty so | want to see
what's the trend going on here and what

business collaborations but also enhances my people of Vietnam has to offer and it's
knowledge of the cosmetics industry.” going good right now.”

Ms. Nguyen Duc Hiep Tam Mr. Sarda Hitesm
CEO Purchasing Director
HANATAMI CO,. LTD BIO SOLS INDIA PVT. LTD




SHOW HIGHLIGHTS

Opening with Impact T H e L l 1
The vibrant opening of Vietbeauty x Cosmobeauté Vietnam f K‘:‘;—‘:&]'f;nc?mg:r
marks the perfect start to the show, filing the hall with ‘ W : aranive canamany £ “"

excitement and anticipation. High-ranking officials, industry
associations, and leading media outlets gather to witness
this grand moment, setting a celebratory tone for the days
ahead. From its dynamic performances to the electric
atmosphere, the ceremony creates a powerful first

impression that lingers throughout the event.

International Conference On Anti-Aging & Dermatology

To provide opportunities for accessing advanced dermatological
treatment methods and the outstanding benefits of cosmeceuticals in
modern skincare, the organizing committee of Vietbeauty &
Cosmobeauté 2025, in collaboration with the Ho Chi Minh City
Dermatology Association, is pleased to present the specialized
seminar: “Updating Trends in Aesthetic Medicine Treatments & the
Application of Cosmeceuticals in Modern Skincare.”

The seminar was a resounding success, featuring four specialized
sessions and 14 in-depth presentations from leading experts in the field.

Expert Insights, First-Hand AV TRENGEYEN CIEU

GHIER SACH DEN CONG WGHRITP DUGE MY PiAM

Our industry seminars are a direct gateway to the minds of
leading beauty experts and innovators. Attendees can gain
in-depth knowledge, explore cutting-edge trends, and
uncover fresh opportunities across ingredients, retail &
e-commerce, spa, sustainable beauty, and aesthetic
dermatology. With international speakers and interactive
Q&A sessions, these seminars are where industry
intelligence meets practical know-how.

Workshops That Inspire

Hands-on workshops at Vietbeauty x Cosmobeauté are
designed to spark creativity and sharpen skills. From
creating signature perfumes to crafting hand cream,
participants enjoy immersive sessions guided by seasoned
professionals. The 2025 edition drew large, eager
crowds—proof that these workshops are more than
learning opportunities; they are memorable experiences
that connect passion with expertise.

LE KY KET BAN GHI NHG
F.C TAI SINH NHUA GIUA M==¥CARE, PLAZ ICPeople, VIE TBEAUTY
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Sustainability in Action

Sustainability is not just a theme - it’s a guiding principle of
Vietbeauty x Cosmobeauté Vietnam. In partnership with
NGOs and industry associations, we deliver initiatives that
make lasting contributions to communities and the
environment. From the Waste to Wealth plastic recycling
project with MEDICARE and PLASTICPeople, to Beauty
Heart Corner supporting SOS Children’s Villages, these

programs turn commitment into tangible impact.

Nail Art at Its Best

The International Nail Competition is a dazzling celebration
of skill, creativity, and style. Talented artists from across the
world compete in an electrifying showcase, producing
breathtaking designs that push the boundaries of nail
artistry. Beyond the excitement of the competition, visitors
gain a front-row seat to the latest nail trends shaping the
beauty market.




MAXIMIZE OPPORTUNITIES
WITH EXTENSIVE MARKETING CAMPAIGNS

E-EXHIBITOR DIRECTORY



SPONSORSHIP &
ADVERTISING PACKAGE

WEBSITE BANNER - MIDDLE BANNER
Maximum 4 banners (4 sponsors) only

PRE-REGISTRATION PAGE BANNER
Maximum 3 banners (3 sponsors) only

EXCLUSIVE E-NEWSLETTER BOTTOM BANNER
Maximum 3 banners (3 sponsors) only

ADVERTISMENT IN SHOW DIRECTORY

Full color inside FRONT or BACK COVER page
Size: A5 (148mmL x 210 mmH)

ROLL-UP BANNER AT PUBLIC AREA

Quantity: 3 banner each package
Roll-up banner / One side
Size 0.8mW x 1.8mH

EXHIBITION DOCUMENT CARRY BAG (Exclusive)

Quantity : 5,000 pieces

Non-woven bag with color printing
(maximum 4 colors)

Logo of sponsor to be featured together
with the show & the organizer’s logo

TAILOR-MADE SEMINAR SPONSORSHIP
PACKAGE WITH BOOTH PARTICIPATION

Bronze, Silver, Gold, Platinum Package

EXCLUSIVE E-NEWSLETTER MIDDLE BANNER
Maximum 2 banners (2 sponsors) only

ADVERTISMENT IN SHOW DIRECTORY

Full color inside page
Size: A5 (148mmL x 210 mmH)

HANGING BANNER INSIDE HALL

Quantity: 1 banner
Hiflex printing / Double side
Size3mW x5mH

VISITOR/DELEGATE BADGES (Exclusive)

Sponsor’s logo will be printed on the top right
corner of the badge alongside the show’s logo

LANYARD (Exclusive)

Quantity: 5,000 pieces
Logo of sponsor to be featured together with the
show’s logo (maximum 4 color printing)



SECURE YOUR LOCATION TODAY!

GIAN CAO CAP | BETTER STAND M«
12,000,000 VND/m2  USD 480/sqm

Tdi thiéu 24m2 Min. 24sqm

GIAN TIEU CHUAN | STANDARD PACKAGE DAT TRONG | RAW SPACE

EOMPMW NAME

11,000,000 VND/m2  USD 440Isqm - 9,750,000 VND/m2

Tdi thigu 9m2 Min. 9sqm Tdi thiéu 27m?2

Each standard booth includes | Gian tigu chuan bao gom

- White polyester laminated panels for board (2.5mH) -« Information counter x 1 USD 39[]/ Sq m L - _ k

- Fascia board with company name and booth number - Folding chairs x 2 VZ ~
- Fluorescent lights (40 w) x 2 - Waste basket x 1

i Min. 27sqm ]ﬂ
- Power socket (5A/22V, single phase) x 1 + Needle punch carpet.

Phy thu gian 2 mit mé = 1goc VND 4,125,000/goi Additional charge for 2 open sides = 1 corner USD 165/package

G, LeadGrab LeadGrab Ca bén | Basic LeadGrab Nang cap | Premium
Bt budc | Compulsory Tity chon | Optional

CHITIET | DETAIL ~ Bao gdm 2 tai khoan/ don vi. ~ Bao gdm 3 tai khoan/ don vi.
02 users per exhibitor 03 users quota.
~ Toi da 100 lugt quét moi thi khoan trong 3 ngay trién lam. ~ Khang gidi han luot quét.
Limited 100 of scans in total for the account in 3 days. Unlimited # of scans.
~ Thong tin khach hang bao gdm email. ~ Cung cap day di thdng tin khach hang: email, o' dién thoai, mé hinh kinh doanh.
Only “Email ” available in visitor contact info to share with exhibitors. Mobile # and Business Nature available in visitor Info, on top of visitor emails.
GIA | PRICE ~ 2,500,000 VND | USD 100 ~ 6,250,000 VND | USD 250

~ Tai khoén b@ sung (750,000 VND/ngubi diing)
Additional users exceed the Premium package: USD 30/user

D BUSINESS MATCHING | KET NOT DOANH NGHIEP D GOI TAI TRO' | SPONSORSHIP PACKAGE

Cam ket t6i thi€u 5 cudc hen | Commit at least 5 meetings. Poster site - USD 470/side Standee - USD 350/standee Lanyard - USD 5000
Contact the Organizer | Lién hé ban t6 chic LED Banner at the hall - USD 1000 | Hanging Banner USD 1100/side | Badge - USD 5000



ABOUT INFORMA MARKETS

Informa Markets creates the platforms for industries and specialist markets to trade, innovate
and grow. We have a portfolio of more than 550 global B2B events and brands in numerous
industries, such as healthcare and pharmaceuticals, infrastructure, construction and real
estate, fashion and apparel, hospitality, food and beverage, health, nutrition, and many more.
Through direct connection, deep digital content, and application data solutions, we help our
international clients and partners to interact, experience and conduct business. We assist in
realizing a variety of specialized markets and creating growth prospects as the top expo
organizer in the world.

For more details, please visit: www.informamarkets.com

CONTACT US

Vietnam/Rest of the world

Ms. Emily Pham
T: +84 28 3622 2588 (Ext 149)

E: phuong.pham@informa.com

Zalo/Whatsapp: +84 987 638 961

FOLLOW US

f Vietheautyshow i | vietbeauty show
o) .
Q| vietheauty.show Jr | vietbeautyshow
——/
o ] e Zalo:
[l[m vietheauty-exhibition Vietbeautyshow exhibition
| %E Cosmobeaute Vietnam Lalo: ,
Cosmobeaute Vietnam
www.cosmobeauteasia.com/vietnam www.vietbeautyshow.com
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